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o COVID-19 Industry
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Introduction:

The Sports & Fitness Industry Association (SFIA) surveyed its
membership to understand the effects the COVID-19 pandemic is
having on the sports and fitness industry. The following insights
contained in the report are intended to provide a snapshot of key
business questions. We hope that this report assists industry
stakeholders in decision making and provides new insights for them to
consider.

This is the second edition of SFIA’s COVID-19 Industry Impact survey
series. We are committed to continuing to gather insights to help our
industry get through this period of uncertainty.
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Key Findings:

- Industry performance improving slightly. May showed positive
movement as 56% of companies reported an increase in sales for May
2020 when compared to April 2020.

- Digital is key focus, even in a COVID-19 environment. Though many
companies continue measures to conserve cash, 60% of industry
respondents reported increased investment in their digital presence, with
over half stating that they have increased investment in their own
website.

- E-Commerce represents opportunity. 51% of brands reported their May
2020 e-commerce sales were higher than in May 2019.

- Domestic supply chains are relatively clean and disruptions are
easing. Fulfillment and distribution centers experienced less delays in
May when compared to April. Notably, 55% of companies reported no
delays in May whereas 32% reported no delays in April.

- Return to Physical Activity and Sports picking up. 76% of respondents
think that gyms, health clubs and boutique fitness centers will return in
the summer, while for youth sports, 80% believe that organized youth
sports will return by September or October.

- Long way to go. When asked when they expect company sales will
return to “some semblance of pre-COVID levels,” a majority of sports and
fitness companies (60%) project 2021 or later.
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How do your May 2020 overall sales
compare to May 2019?

U
" N 14%

Flat/Unchanged

Down, 1-25%
’ D 22%
Down, 26-50%
' L 26%

Down, 51-75%
’ L 26%

30%

Down, Greater than 75%
’ L 11%

April = May

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”, “"Retailer” and
“Sport & Fitness Technology Company” categories that reported sales data.

** The April data referenced in this chart is taken from the question “How do your April
2020 overall sales compare to April 2019?” in the April survey results. 5
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How do your May 2020 sales
compare to April 2020?

Up, Greater than 75% _ 10%
up, 51-75% [l 2%
up, 26-50% [N 8%
up, 1250 | 36
Flat/Unchanged _ 17%

Down, 1-25% 14%
Down, 26%-50% 5%
Down 51-75% 5%
Down, Greater than 75% 2%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “"Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories that
reported sales data. 6
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How are you projecting your June
2020 sales compared to June 2019?

Up, Greater than 75% _ 6%
Up, 51-75% 0%
Up, 26-50% [N 40/,
up, 1-25% [ 15%
Flat/Unchanged _ 6%

27%
Down, 1-25%

Down, 26%-50% 22%
Down 51-75% 15%

Down, Greater than 75% 6%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “"Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories that
reported sales data. 7
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How are you projecting your fiscal
vear 2020 sales compared to 2019?

Up 10%
Flat/Unchanged 9%
Down, 1-25% 39%
Down, 26%-50% 34%
Down 51-75% 9%

Down, Greater than 75% 1%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fithess Technology Company” categories that
reported sales data.
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Given the current business climate, when
do you anticipate that sales will resume
to some semblance of pre-COVID-19
projections?

June 6.0%
Sometime in Q3 18%
Sometime in Q4 17%
Q1 2021 22%
Q2 2021 or later 38%

Never 0.0%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories that
reported sales data. 9
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How do your May 2020 e-commerce
sales compare to May 2019?

Up, Greater than 75% [ 139%
up, 51-75% [ 8%
up, 26-50% [ 10%
Up, 1-25% [ 20%

Flat/Unchanged _ 7%

Down, 1-25% 15%
Down, 26-50% 9%
Down, 51-75% 5%
Down, greater than 75% 3%

We do not have e-commerce sales _ 9%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories that
reported the sale of a physical product.
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Since the COVID-19 pandemic began,
are you investing more into your
digital presence?

= Yes No

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories that
reported having a digital presence. 11
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Since the COVID-19 pandemic, are
you investing more into your mobile
presence?

—

"Yes " No = Not applicable

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “"Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories. 12
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Since the COVID-19 pandemic began,
where have you increased your
digital and/or mobile investment?
Please select all that apply.

529%

Digital and/or Mobile Advertisements _ 36%
Third-party e-commerce site _ 22%
Data analytics on customer behavior _ 22%

Purchased or upgraded software - 149

None of the above _ 249

I have not increased my digital or mobile - 14%

investment

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,

"Retailer” and “Sport & Fitness Technology Company” categories. -
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If declines from COVID-19 persist for another two
months, do you anticipate having to conduct
further layoffs, furloughs or reductions in
staff/salaries/hours?

®mYes 'No " Unsure

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories.

14
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Are you experiencing any delays at your
distribution or fulfillment centers?
(Comparing April and May survey
editions)

129%

Yes, significant delays

55%
Yes, moderate delays
32%
Not experiencing any delays

April = May

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories that
reported having a supply chain in both the April and May editions of this
survey. 15
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When do you think organized youth
sports will first return to play?
(Comparing the April and May survey
editions)

10%
June

15%

31%

July-August
4 B 299%

36%
36%

September-October

2%
November-December

6%

20%
In 2021 or later

15%

April = May

16
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How important are the following steps or
adaptations to the return of competitive
league play in youth sports? On a scale of
1 to 5, where 1 is "not important at all”
and 5 is "absolutely essential”.

3%

Decrease in local COVID-19 cases 429 16% III

1%
34% 23%  6%]|

3%

48% 13% 4%

1%

35% 22% 9% |||

3%

34% 27% -/o

Government or CDC approval

Response to possible second wave
outbreak

Widespread COVID-19 testing

Vaccine available

Elementary and secondary schools

o %
opening 43% 18%

Temperature/symptom checks 35% 27%

Widespread anti-body testing 38% 24%

® 5: absolutely essential 4: very important
3: of average importance ® 2: somewhat of little importance
E 1: not important at all

1.
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When do you think gyms, health
clubs and boutique fithess centers
will re-open? (Comparing the April
and May survey editions)

23%
27%

June

40%

July-August

249%0
19%

September-October

6%
November-December
1 4%

8%
In 2021 or later
I 2%

April = May

18
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What precautions or adaptations need to
be implemented before a re-opening of
gyms, health clubs and boutique fithess
studios? Please select all that apply.

Spacing out equipment [N

Widespread hand sanitizer/anti-
bacterial wipes

Limiting amount of people inside

Decrease in local positive
COVID-19 cases

Temperature/symptom tests _ 63%

Government or CDC approval _ 59%

Vaccine available - 16%

other [ 4%

19
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SFIA’s First-Ever

N

Virtual Event

Join hundreds of sports and fitness industry
professionals as we spotlight

WHAT’'S NEXT.

Live keynotes & educational sessions will feature
industry dynamics going forward and themes that
are top-of-mind during a time when the world is
constantly tackling new and evolving situations.

Launching Fall 2020

Stay tuned to SFIA.org for more about everything we have to offer
throughout the coming weeks. 2 (
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Methodology:

The May COVID-19 Industry Impact survey is the second in a series of
monthly surveys run by the Sports & Fitness Industry Association (SFIA).
SFIA has decided to institute these simple and quick monthly surveys to
get a general sentiment of several key questions regarding the COVID-19
situation and how this situation has impacted the sports and fitness
industry. This edition of the survey focused on the impact COVID-19 had in
May 2020.

This edition of the survey ran from June 8 through June 15t and had a
total of 166 respondents. All respondents participated anonymously, and
the data has been aggregated. Due to rounding, numbers may not add up to
100%. All surveys are subject to some level of standard error that is - the
degree to which the results might differ from those obtained by a complete
census of every business in the sports and fitness industry.

Disclaimer:

While proper due care and diligence has been taken in the preparation of
this document, the Sports & Fitness Industry Association (SFIA) cannot
guarantee the accuracy of the information and does not accept any
liability for any loss or damage caused as a result of using information or
recommendations contained within this document.

Copyright:
©2020 Sports & Fitness Industry Association

No part of the report may be reproduced or transmitted in any form or by
any means, including photocopying, without the written permission of Sports
& Fitness Industry Association (SFIA), any application for which should be
addressed to Sports & Fitness Industry Association (SFIA). Written
permission must also be obtained before any part of the report is stored in a
retrieval system of any nature.

21



- COVID-19 Industry
/QSFIA Survey Results

Stay Connected

Click HERE for more COVID-19
related resources

Subscribe to SFIA weekly
newsletter

Follow us @TheSFIA on Twitter,
Instagram, and Facebook

For more information, contact Alex Kerman:
akerman@sfia.orqg | +1-301-495-6323

22
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